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Industrial Marketing Conference 


Arrangements have now been completed for the Industrial 
Marketing Conference of the Association at Washington, 
Thursday and Friday, March 19 and 20, 1931. It is impor- 
tant that the Association should know as far in advance as 
possible just who will attend the meeting in Washington. 
Attendance will be limited to those who notify the Associa- 
tion in advance and is limited to members only. 


Headquarters will be at the Hotel Washington, 15th Street 
and Pennsylvania Avenue, Northwest, Washington, D. C. 
The program will be carried out exactly on schedule, begin- 
ning at 9:00 A. M., and has been prepared by Mr. E. R. 
Dewey, in Charge of Industrial Marketing, Bureau of the 
Census, as follows: 


Thursday morning 
March 19, 1931 
9:00 Leave Hotel Washington in taxicabs for 


BuREAU OF THE CENSUS 
6th & B Sts., S.W., Bldg. C. 


9:10 Dr. R. J. McFatt, Chief Statistician for Census of 
Distribution: Greeting 
Mr. E. R. Dewey, In Charge of Industrial Market- 
ing: Introduction 





Dr. F. E. Bergquist, In Charge of Census of Mines 
and Quarries, will tell about this census and how 
it can be used by those who sell to the mining 
industry. 

Mr. R. C. JANoscHKA, In Charge of the Census of 
Hotels, will tell about this census and how it can 
be used by those who sell to the hotel industry. 


Mr. J. Guernsey, In Charge of the Census of Retail 
Stores, will tell about this census and how it can 
be used by those who sell to the retailer and 
restaurants. 

Dr. T. N. Beckman, In Charge of Census of 
Wholesaling, will tell about this census and how 
it can be used by those who sell to wholesalers 
and what will be shown regarding the wholesaling 
of industrial goods. 

Dr. A. D. Morenouse, In Charge of Construction 
Census, will tell about this census and how it 
can be used by those who market to the construc- 
tion industry. 

Mrs. G. Knort, In Charge of Distribution of Sales, 
will tell of these reports and their use in indus- 
trial marketing. 

Mr. W. S. Gitcurist, In Charge of Current In- 
quiries Section, will tell of the monthly statistics 
gathered by the Census Bureau, and their use in 
business forecasting. 

Mr. W. Rurr, Assistant Chief Statistician for Cen- 
sus of Distribution, will speak in regard to the 
information on the consumption of specific ma- 
terials, and what was learned from the industrial 
marketing survey at Cleveland. 

(All of the foregoing men are in the Census of 
Distribution under Dr. R. J. McFAtt.) 

Mr. LeEVeERNE BEALES, Chief Statistician for the 
Census of Manufactures, will speak on this cen- 
sus and its use by those who market to industry. 

Mr. J. F. Daty, Assistant Chief Statistician for the 
Census of Manufactures, will speak on further 
aspects of this same subject. 

Mr. F. J. Witpman, In Charge of Statistics on 
Manufactures of Food. 

Mr. A. J. Leck, In Charge of Statistics on Textiles. 

Mr. W. W. Sawyer, In Charge of Statistics on 
Iron and Steel. 

Mr. A. H. O. Rote, In Charge of Statistics on 
Lumber. 

Mr. J. O. Ret, In Charge of Statistics on Chemicals. 

Mr. G. W. Futter, In Charge of Statistics on Trans- 
portation and Miscellaneous. 


Mr. C. E. Apams, In Charge of Statistics on 
Machinery. 

(The above group of seven will speak on the sta- 
tistics that they gather, and the use of such sta- 
tistics to those who sell to their respective 
industries. ) 


Mr. E. R. Dewey will speak on the geographical 
concentration of the industrial market and the 
industrial concentration of the industrial market. 

Dr. W. L. Austin, Chief Statistician for the Census 
of Agriculture, will speak on this census, and its 
use by those who sell to the agricultural market. 

Mr. D. Price, Publicity Writer, will speak on how 
the Census Bureau tries to make this information 
and these services known to the business man. 
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11:10 
3125 
11:30 
11:45 
12:00 


1:40 


2:30 


3:00 


4:10 


Mr. F. A. GosneELt, In Charge of Publications Divi- 
sion, will tell how any of the material spoken of 
by the preceding speakers can be obtained. 

Start on inspection of Census Bureau plant. 

Meet Mr. W. M. Steuart, Director of the Census. 

Take taxicabs to White House. 

Call at White House 

Walk to Washington Hotel for 


Luncheon 


Thursday afternoon 
Leave Washington Hotel in taxicabs for 


BurEAU OF MINES 
Winder Bldg., 17th & F Sts., N. W. 


Mr. C. P. Wuire, Chief of the Economics Division 
Greeting. 

Mr. S. G. Tryon, Chief, Statistics Section of Coal 
Division, will speak on the service that this divi- 
sion renders the people in the coal business and 
to those who sell to the coal industry. 


Mr. E. B. Swanson, Chief Economist of the Petro- 
leum Economics Division, will speak on the serv- 
ice that this division renders the people in the oil 
and gas business and to those who sell to the oil 
and gas industry. 

Mr. C. E. JutiHn, Chief Engineer of Common 
Metals Division, will speak on the service that 
this division renders the people in the common 
metals business and to those who sell to the 
common metals industry. 

Mr. P. M. Tyter, Chief Engineer of Rare Metals 
and NonMetals Division, will speak on the serv- 
ice that this division renders the people in the 
rare metals business and to those who sell to the 
rare metals industry. 

Dr. O. E. Kiestinc, Chief Economist of Mineral 
Statistics Division, will summarize the services 
rendered by the Bureau of Mines. 

Leave Bureau of Mines in taxicabs for 


BurEAU OF STANDARDS 
Connecticut Ave. and Upton St., N. W. 


Dr. G. K. Burcess, Director 
Greeting. 

Dr. A. S. McALtister, Assistant Director in Charge 
of Commercial Standardization, will explain how 
manufacturers can gain sales arguments by cer- 
tification of products according to Bureau of 
Standards. 

Mr. Epwin W. Ey, Chief of the Simplified Prac- 
tice Division, will explain how simplified practice 
eliminates sales costs. 

Mr. I. J. Farrcuixp, Chief of the Division of Trade 
Standards, will explain how the trade standards 
works of the Bureau eliminate sales expense. 

Three other Division Chiefs will also speak. 

Trip through Bureau of Standards testing labora- 
tories. 


5:00 Take taxicabs back to hotels from Bureau of 


Standards. 
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Friday morni 
March 20, 19 


9:00 Leave Hotel Washington in 


BurEAU OF ForEIGN AND Do 
Commerce Bldg., 19th & Penns 


9:10 Hon. R. P. Lamont, Secr 
Greeting 


Dr. F. M. Surrace, Assista 
Foreign and Domestic ( 
Introduction. 


Mr. H. C. Dunn, Chief, D 
sion, will speak on plz 
market to industry. 

Mr. JoHN MATTHEWS, Jr 
Bureau of Foreign and | 
speak on the distirct offi 
to those who market to 

Mr. T. R. Taytor, Assistat 
Foreign and Domestic (¢ 
the commodities divisior 
who market to industry 

Mr. W. H. RastALt, Chief 
will speak on the kind « 
people who sell machine 

(The chiefs of four other 
also be chosen depending 
resented by the visitors, 
services they are renderi: 
to industry.) 

Mr. I. W. Dawson, Editor 
will tell of the every-ter 
Commerce, by those wh 

Miss H. E. BrETHERTON, v 
Market Research Agenc 
to industry. 

Mr. R. M. Davis, Editor 
Current Business, will 
monthly magazine to for 

Mr. E. F. Gerisu, In Cha 
will tell of the applicatio 
surveys, the Market D 
proposed supplement to 
who market to industry. 

Mr. G. R. Sartspury, Ac 
Marketing Section, will 
studies on industrial mar 

Mr. E. B. Georce, Chief of 
sion, will tell how this ¢ 
this information and the 
business man. 

Mr. S. STERLING WILSON, 
Division, will tell how 
Service Section is servi 
industry. 

12:00 Adjourned for 


Luncheon 


with such individual Government of 
groups of members may care to invi 


Friday afterr 


Free for personal conferences. 
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Extra Copies of 
Publications Available 
to Members Only 


on 


General Management 


How the Retailer Merchandises Present Day 
Fashion, Style and Art—G. M. 97 ......... ee 

By Irwin D. Wotr, Secretary, Kaufmann Depart- 

ment Stores, Inc., and Austin Purves, Head 

Design Atelier, R. H. Macy and Company, Inc. 


How the Manufacturer Copes With the Fashion, 


Style and Art Problems—G. M. 98.............. 1.00 
By Paut Bonner, Paut Tuomas, J. E. Atcort and 
H. E. Nock. 
Business Research in the Pittsburgh Railways 
er Es, BD, ois vos ceeccnsensdvannee 1.00 


By C. W. Wi son, Manager, Research Department. 
Kodak Retirement Annuity, Life Insurance and 
Disability Benefit Plan—G. M. 108 ............. . 1.00 


By M. B. Fotsom, Assistant to the Chairman, East- 
man Kodak Company 


Marketing 


Measuring the Effectiveness of Bonus Plans— 
MN EP seu ccasnannes< eetae scene eee $ 75 
By Davin R. Craic, Research Bureau for Retail 

Training, University of Pittsburgh. 


Customer Relationships and Service—Mark. 46... 1.00 
By C. R. Cary, W. C. Aten and H. F. Ertincer. 


Sales Personnel Management: Cases—Mark. 49.. 1.00 
By E. E. Ames, Georce D. Wuiterort and Danie. 
Roy FREEMAN. 


Making the Retailer a Better Distributor of Your 
eos heen cc sch onienisecpenmiex 1.50 
A Symposium Edited by Joun Svuttivan, Second 
Vice-President and Marketing Counsellor, The 
Thompson and Lichtner Co., Inc. 


Financial Management 
Insurance With Security—F. M. 33............. $1.25 


By P. D. Berrertey, Assistant Treasurer, Graton & 
Knight Company. 

Insurance and Prevention—Fire, Accident, Crimi- 
EE oc scbwhaceantacasesassneranssaeesd da 
By Grorce W. Exuiott, General Secretary, Phila- 

delphia Chamber of Commerce. 
Business Risks and Their Insurance—F. M. 35... —.75 
By S. S. Huesrner, Professor of Insurance, Univer- 
sity of Pennsylvania. 

Insurance Problems—A Round Table Discussion 
PM MN wiiasGs Ss oracow ake sate cssee cAbecaninen 1.25 
Led by S. B. Ackerman, Professor of Insurance, 

New York University. 
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Production 


Controlling Avoidable Manufacturing Expendi- 
tures During a Change of Design—Pro. 60.... $ .75 
By E. E. Venper, Detroit System Manager, Ernst 

& Ernst. 


Quality Inspection of Raw Materials—Pro. 61..  .75 
By L. I. Suaw, Development Engineer, Western 
Electric Company, Inc. 


Production Control in the Black & Decker Manu- 
facturing Company—Pro. 62 

By Wittiram A. Rowe, Production Manager. 
Compensating Beginning Workers—Pro. 63 


By Georce F. Kent, Manager of Industrial Rela- 
tions, Bucyrus-Erie Company. 


Office Management 
Tests for Clerical Employees—O. M. 20 $1.00 


By Jounson O’Connor, General Electric Company. 


A Statistical Analysis of Personnel—O. M. 21.. —.75 
By J. B. Lams, Employment Manager, Cheney 
Brothers. 
Measuring, Standardizing and Compensating for 
= Operations—O. M. 44 1.00 
anion A. Bittis, Assistant Secretary, Aetna 
Life Insurance Company. 
Branch Office Management—O. M. 45 
By W. Henry Smirtu, Assistant Vice-President, Re- 
tail Credit Company, Inc. 


The Association prints a small supply of extra 


copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 

From the list prices 


Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 


20 Vesey Street New York, N. Y. 
Please send me your literature as checked above. 





